DEri=

= 05-30-8B-07

ok

ghatE2413}13]=%-4] "05-8 Vol.30 No.8B

ATFEAAR 2 YA AYA 719l g 77
U gl B AT

A A E P A AT A R

=

Study on the Market-Entering Pricing of New Telecommunication
Service in Firm Level’s Decision Model and Its Empirical Case

Hyo-ri Jeon*, Yong-hee Shin**, Mun-kee Choi*** Regular Members

s Al 3 SAAlzeke AlrsAlARI 2T ARl SRS A oAl TS AAE A
Aol g oot A AR 2 AAAxEe H3h 7] RS viReR 7] A7 whEe
TARS E=F 3 F ralans ARRIS] 7PAEAE S1RE 7Isie] A i A R Aljkska ook ol F
B wrellA] AXEkAL Sl el |bete] At An|ael WEEAl 31 SAdAmse] 2] AR A
Aehe odile] RIS Fstod, =melA ANBAL Sl ZPAEA ] A ZIdellA SEd] 28 5 sle
FAARL i A g m3do] F 5 gl e S ATkt

Key Words : pricing, firm decision model, conjoint analysis, logit analysis.

ABSTRACT

The content of this paper is concerned with the pricing decision model when the new telecommunication
service enter into market. The pricing decision model of firm level is based on the problems of the previous
service pricing model that are abstracted from the literature survey. We suggest a new pricing model and prove
the model’s fitness using the way of empirical simulation study. We empirically apply the proposed model to
obtain the price level of such a new service as the convergence service between mobile communication service
and broadcasting service. Finally, we prove that the proposed model is successful because we get the new

service price based on the pricing decision model suggested in this paper.
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