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ABSTRACT

Since introduction of smart phone in Korean mobile telecommunication market, mobile internet service market has
changed dramatically. Although there have been many heated discussion of pro and cons of recent tremendous growth
of mobile traffic, mobile data service market has contributed to re-development of whole telecommunication market.
This paper is aimed at empirically test and confirms the occurrence of induced demand resulted from LTE service
launching. In conclusion, we suggest the direction of regulation and policy for sustainable development of mobile

internet service.
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