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A Study on the Importance of Attributes of Paid OTT Service
Account Sharing: Conjoint Analysis
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ABSTRACT

As subscription economy becomes popular, account sharing, which refers to multiple users share the expense
of one account together, is emerging. Although account sharing becomes prevelent particularly in Internet video
streaming services or over-the-top (OTT) services, research on account sharing is insufficient. For a better
understanding of account sharing of OTT services, this study explored consumers’ preferences on attributes of
OTT services when sharing an account. To analyze their preferences, four attributes of account sharing
(account sharing period, security level, price, and escrow service) were extracted based on a literature review,
and the online survey was conducted on 177 users, who have experienced paid OTT services. Conjoint

analysis was conducted to analyze data. The results show that the account sharing period is the most important
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attribute for consumers’ choice, followed by profile, price, and escrow service. The present study contributes in

enhancing the understanding of the new style of consumption of digital contents or account sharing, by

elucidating signficant attributes of account sharing.
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montns
. . O .
7 Single profile | ¥2,500 ne Provided
month
3 Multl—s?curlty W2.500 Three Provided
profile months
. . Three .
9 Single profile | ¥3,000 months Not provided
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2oh AAEfl HEE A 72| <E 4>l A
Z2lS Al Aol 2| 918 vl A
o2 FAEICh Fe] PAL <F S>eld # 5 3
—EO] 3z} A wlge] w2 Fzsle] glek B
ohjet ARF-fll Aol iz olgAkst Hel
HA"E o] gAlw w2 A FEF o] vk

o

0

Table 6. Sample
Frequency | Ratio(%)
Male 84 47
Gender Female 93 53
19~29 43 243
A 30~39 46 26
£e 40~49 Iy) 237
50s~ 46 26
. Experienced 90 51
Account . sharing Non-experie 37 19
experience need
Less than 65 36.7
Usage time 1 hour
(day) More than 112 63.3
1 hour

3.1.3 EAfuiy
AR TEE oz s AxglE 248 A
aiu}. ol & Fol 4] o HrE gy £ T
:Lﬁb_ PEIpA FAS 53 o] 8AEe] AT
FAl T8 o7 SAde] Folal —
7R o2 A AAER 73] - OTT ©]
SAZE e} 2EEAE Asisi) ofAde] A
tAE Zalolw Aol o 4174 2= Ao Jepdthe
Aol 2 Aol e Aol wh2 2418 zlssieit
B3, gl OTT A2 o] 8748 -l we} AR}
T835H A7bsls agle] tEA vehd 5 9ok
FEOe OTT Aulz o] 87 ell up2 o] gx}Ee]
FEE5AS B8, FEEARs FE A 1)
& ¥4} 84S o T84 rle &42& ‘JrEP;%
o} wlebd AT 4] el nhE 248 218
stk mAEto 2 OTT AH|2~ 01%*17&01] ujz} o]
A0 Asshs $4e] defd 4 9long o] 44
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EEAXUE BAL o4 F7 OIT Al ARTH $49) F2% el

1o 71FEe R S BAS Al i) st Toll ARl melo] A3k Zlo R el
9] o] A7k Hgku]e] 9lo] Hate] ofd Ftgkal A RS o 3 AXQE AL BErE
60%-S 71Fo® T aFow v | B-2] A1l (Willingness to pay)2] W3-E AlkkgE Ax}
£ <& 7>3 2ok AR 717k 67144l 75 10
Iv. 8MZa} Anr} 2,66908 o A& oA} Qs Zlo=E el
Wk Bk xe] 7g, v 229 W) ol Mgk =
41 x| EE2o 2T 24 2o 2,69045 t] A &3 APt 9l AR el
AR FEE il AZQE BAS A A7), ok ollam® Au|e] A, vlAlgEch Algd 7

wolck  71AS wW2,500(-.294),  ¥43,000(-.588),
¥3,500(-.881) =22 eRGT, of| ~m R Au]|2aellA
= AF(-.695), PIA1E(-1.390) o2 AF =) =
g AT 17kl 671kl 714 w2,500 8% t}
T Hol 2293 o AT 2 AR|AE Ashe 20|
A 54 23 = vehdrl ol &l OTT AR}
o] Algshs 23 oA, anjrkEe] Y=r) vk
Z32 2 OTT AJAE°] ARZAE 218}
A& Aeks s8ishe ol Bfo] d Zle® 7|ig
ol AR Efroll Az wel 93k vIRl $AEC] S
r= AARTR 717H32.5%)°] 7P A el
wepr] o] gAlEe] Asshs Y Fgxge Z2Y
(31.1%), 7FA(21.5%), o~3=2 A8]2«(14.8%) 5O
2 vehd, AR 717kl P g S4US B
15=9ic}. Kendall’s tau®] -2 .889(p<.000)2, ¥ <1

E 7. ARQE ¥4 Az
Table 7. Result of conjoint analysis
Attribute Level Utility | Rank | Importance
One
month -718 3
Account Three
sharing -.136 2 325
months
length -
Six 853 | 1
montns
Single
profile | o1 3
. Multi
seurity | profile | %2 | 2 31.101
Multi
security 2.373 1
profile
_ W2,500 | -294 1
Price W3000 | 588 | 2 21,520
(monthly)
3,500 -.882 3
Escrow Provided -.695 1
service N(_)t -1.390 2 14.879
provided
. Kendall’s tau=0.889 (p < 0.000)
Model fit | b rson’s R=0989 (p < 0.000)

- 1,180%2 o] A& it Sle Aem vl

%8 Aue)el s}
Table 8. Variation of willingness to pay

. WTP
Attribute Level
()
Account One month — Three months 989
sharing Three months — Six montns 1,680
length One month — Six montns 2,669
Single profile — Multi profile 1,345
Security Multi profile — Mult.l-securlty 1,345
profile
level - - - -
Single profile — Multl'—secunty 2,690
profile
Escr9w Not provided — Provided 1,180
service
4.2 o|2Rtse| S4o| WE E2E 24
<X 8> Ao ulE FSEE A3 Aolch

WA AR 717, oM, 7HA, ol = Afm)
2 o2 vepgon), oAl HE AXER 7]
7k 744, olamz An|as so ' et A
7AEe] el mhE EMAIRE <& 9>9} Rk A
S el Adgle]l AR 717, T2, ofla=
B A, TP, ol amw A o' TR vt 5
Al vepgdey sl Z2] AE-r el wet
A&she w9le] Aol7h S| 92 ol & <
7o AdatEabel dde] glek o] AiEAk
Al AEE-R- 4 SAE 5 oA A
A= A7 wltell, A3

o v =

aT=

AYAEE Aol wieh Al
2ale 4 gick ol s AR EH AT Aol 4
Aglo] TF0] LHrolE Ao F2Hr) OTT A

H|22 o] GA 7ol wE AT <F 10>} R}
gt Fawe] Aol A, o] LAk Abtgle] A
TR 717Y, BeE 71, ol A3 R Au|s R F
83k Ao vepgch 2F 25 71 Aelr) FAH L
2 ou7} ol=A] BRI Sldll, SHAES A SA4
o] gt RI(Relative Importance)s ©]-&-3l, &5
t-testZ AP} BAAINE <F 11>3 7o| 104
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9. AxQE B4 A3 () Experienced Non-experienced
Table 9. Result of conjoint analysis (gender) Attribute Laval Tmpor mport
Utility | PO | Utility P!
nce ance
Male Female Not
Attribute Level Utility Itl:rﬂ:(:- Utility h;;ioert service provided -1.911 -.851
o Kendall’s tau= Kendall’s tau=
ne ] ] 0.930 0.833
month | 7% 713 Model fi (p < 0.000) (p < 0.001)
Account Three Pearson’s R= Pearson’s R=
sharin; -.218 31.99 -.061 32.961 0.977 0.989
s months
length g (» < 0.000) (» < 0.000)
monms | 940 774
Sinde E 11, AZRE ¥4 A7} (01447
prot%ﬂe .962 .636 Table 11. Result of conjoint analysis (usage time)
. Multi 8
Li Hea:
Security | oiofite | 192 | 2851 | 1272 | 33.306 : ght user R
level - Attribute Level Utilit Impor Utilit Import
Multi MY tance Y| ance
security 2.887 1.909 0
profile mo‘I‘;’h -.667 -747
. 2,500 -.361 -233 Account Three
Pricc 3000 | -722 | 2424 | -466 | 19.058 sharing | o | -267 | 3156 | -06 | 33.041
(monthly) length o
W3,500 | -1.083 -699 o
gy | Provided | -.601 -780 montns | O 807
. Not 15.20 14.585 Single
service . -1.202 -1.56 g
provided profile 797 787
Kendall’s tau= Kendall’s tau= . Multi
0.930 0.833 Seeunty | profite | M | o852 | M7 | 32506
Model fit P(P < 0.000) (p < 0.001) Multi
earson’s R= Pearson’s R= security 2.392 2362
0.981 0.938 profile ’ '
(p < 0.000) (p < 0.000 o W2,500 | -279 302
R . . (monthly) | 73000 | -559 | 2593 | -604 | 28957
Ak} Aolga} 7ke] 714 4Ade] Aot frofw|gk A Y w3500 | -838 -906
o vepydtt o]= J1o]-8A7} Aol &atel] vl 744 Feerow | Provided | -685 ~701
& % o Fasb QAake 2 Sjia wrvee | Not o] 1397 [T T 15408
provided
Kendall’s tau= Kendall’s tau=
E 10. ARJE B4 A3 AT 4E3) 0.994 0.889
Table 10. Result of conjoint analysis (Account sharing Model fit (p < 0.000) (p < 0.000)
experience) Pearson’s R= Pearson’s R=
0.991 0.981
Experienced Non-experienced (p < 0.000) (p < 0.000)
Attribute Level .. Impor . Import
Utility tance Utility ance
One F 12, 25 ttest A3}
month -.796 -.636 Table 12. Result of t-test by group
Account Three
sharing months -178 | 3258 | -.092 | 32.410 Gender Presence of Usage
length S experience time
ix :
montns 974 728 Attribute t p t P t p
Single Account
profile .889 .690 sharing -346 | 730 | .061 952 501 617
- length
Security | Multi | 79g 1379 sf:frity
lovel profile 3213 3L.06 135 | 177 | 02 | 984 | 115 | 249
level
Multi -
security | 2.667 2.069 Price |y g4 | 067 | -125 | 210 | 244 | 015"
profile (monthly)
price 12500 | -148 ~444 Escrow | 56y | 793 | 153 | 126 | 654 | 514
3,000 -.296 19.79 -.889 233 Service
(monthly)
W3,500 | -.444 133 #p<0.05
Escrow | Provided -.956 16.48 -425 13.222
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