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Classifying Video Media Repertoires of Millennial Generation:
Focusing on the Use of TV and OTT service
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ABSTRACT

With the advent of OTT service, video media users can choose various video services and content for their
needs. This study aims to investigate the types of video media repertoires in a multi-video media environment,
and to identify the relationships between the types of media repertoires and the users’ characteristics (i.e.,
gender, age, monthly income, the most preferred genre, and the usage of video content by genre). We
conducted an online survey on video media users and examined their daily usage of TV, paid OTT service,
and free OTT service. Based on the patterns of relative media usage index and daily usage, we classify the
types of video media repertoires into 4 clusters: YouTube-centered cluster(C1), YouTube Premium-centered
cluster(C2), TV-centered cluster(C3), and Netflix-centered cluster(C4). Also, we found the types of video media

repertoire varied depending on gender, the most preferred genre and the usage of video content by genre.
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Table 1. Demographics of survey respondents
Item Freq. %
Teenage 10 6.4
Age Twenties 90 58.1
Thirties 55 355
Male 52 33.5
Gender
Female 103 66.5
Professionals 6 39
Office and Administrative Al 2.5
Support
Self-employed 6 39
Sales and service 14 9.0
Engineering 2 1.3
Occupation
Student(before college) 7 4.5
Student(Undergraduate& 37 239
graduate)
Homemaker 3 1.9
Unemployed 13 8.4
Others 26 16.8
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Table 2 Average daily usage by service type and genre
Average Daily Usage by Service (min)
Type Mean S.D.
;‘;r:;f;:ing 27.0 25
JTBC 18.1 32.3
TV Chosun 59 235
MBN/Channel A 1.94 9.1
tvN 33.1 46.8
Cable 16.7 31.8
Netflix 41.2 58.9
Watcha Play 7.2 20.2
Tving 9.1 28.0
Wavve 53 18.6
YouTube Premium 30.8 131.4
YouTube 77.2 80.4
Naver TV 7.7 19.5
Kakao TV 2.7 10.6

Average Daily

Usage by Genre (min)

Genre Mean S.D.
Movie 27.7 40.3
Animation 42 15.0
Drama 34.7 58.9
Sport 6.3 18.0
Comedy 35.7 50.0
News 6.6 133
Documentary 11.1 37.5
Music 21.9 43.6
Game 9.0 334
Beauty/Fashion 33 9.3
Eating/Cooking 9.1 25.2
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Table 3. Comparative usage index and media usage by

Clusters
Cluster | Cluster | Cluster | Cluster
4
Mean | 111 | 067 | 1.84 | 0.69
Terrestrial | S.D. 1.83 | 107 | 151 | 1.11
Broadcastin,
g Usage | 1963 | 2778 | 37.10 | 13.83
(min)
Mean | 031 | 032 | 148 | 0.58
JTBC Us.D. 074 | 061 | 1.79 | 1.30
sage
(min) | 339 | 1148 | 2806 | 1500
Mean | 0.00 | 006 | 056 | 0.13
v S.D. 002 | 023 | 1.77 | 067
Chosun
Usage | g08 | 111 | 1126 | 6.17
= (min)
< Mean | 000 | 004 | 023 | 0.02
MBN/ SD. 000 | 020 | 081 | 0.12
ChannelA Usage
(miny | 000 | 074 | 419 | 067
Mean | 089 | 075 | 252 | 029
S.D. 162 | 1.03 | 1.69 | 0.60
tvN
Usage | 5633 | 3000 | 55.16 | 5.83
(min)
Mean | 047 | 033 | 161 | 0.06
Cable SD. 108 | 076 | 1.73 | 032
Usage | 1550 | 9381 | 3000 | 0.67
(min)
Mean | 038 | 196 | 126 | 6.85
Netflix US.D. 100 | 185 | 142 | 219
sage
(min) | 1028 | 4407 | 2823 | 102.33
Mean | 020 | 085 | 031 | 024
Watcha | S.D. 070 | 149 | 0.89 | 090
play Usage
(min) 250 | 17.78 | 7.58 | 2.33
o Mean | 006 | 053 | 054 | 0.60
g Tving US.D. 026 | 1.13 | 141 | 139
sage
= (miny | 056 | 889 | 1323 | 1100
Mean | 0.00 | 036 | 031 | 0.00
W SD. 0.00 | 0.68 | 0.84 | 0.0
avve
Usage | 609 | 1250 | 7.82 | 0.00
(min)
Mean | 003 | 456 | 0.18 | 0.65
YouTube | S.D. 0.19 | 233 | 055 | 136
Premium
W) Usage | g3 | 15741 | 468 | 6.67
(min)
Mean | 951 | 322 | 256 | 3.39
YouTube ISP 287 | 173 | 155 | 241
Usage | 14417 | 8250 | 50.63 | 47.03
(min)
e Mean | 093 | 026 | 047 | 031
& | Naver S.D. 193 | 072 | 094 | 076
= v Usage
= (min) | 1328 | 426 | 818 | 3.33
Mean | 0.10 | 009 | 0.13 | 020
Kakao SD. 048 | 023 | 048 | 0.72
v
Usage | 550 | 500 | 200 | 267
(min)
Cases 36 27 62 30
871
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YouTube (Cluster1) YouTube Premium (Cluster2) TV (Cluster3) Netflix (Clusterd)
Terrestrial 19.83 27.78 37.10 13.83

OJTBC 8.39 11.48 28.06 15.00
HTVchosun/MBN/ChannelA 0.04 0.93 7.73 3.42
®Cable (incl.tviN) 16.42 19.91 42.58 3.25
= Netflix 10.28 44.07 28.23 102.33
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“iYouTube Premium 0.83 157.41 4.68 6.67
=YouTube 14417 82.59 50.63 47.03
mNaver/KakaoTV 7.89 4.63 5.09 3.00

*The value of TVchosun/MBN/ChannelA in Figure 1 is the average value of TV Chosun usage and MBN/Channel A usage in Table 1. The
values of Watcha/Tving/Wavve and Naver/KakaoTV were also calculated in the same way.
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C4 | 3417 | 35.09 ot} 7HollA TVE AP | = spA4L, Bvlas 7t
Cl1 6.19 21.40 HAgt wuledou} glE2IPCE o)Ll OTT Av]~
Animation gi z'i’g ﬁ‘g; 0343 | 0.794 £ 59 59 vl & &nE ¢ qlck HeEdd
ca | 267 308 Alehe] 739 53] thefgt viute] 2 o]8f F3hH <l
Cl | 2500 | 4651 Eldlel] &gt A7) wiitel 7]E TVHE 3
Drama gi ii'ig 2;?3 1409 | 0242 OTT AW]=F o]83h= AArle] 7]et Althe} ohg 7}
o T 2 2490 Aol Aok wEh £ o= hHUd Al o8}
Cl| 625 | 1830 o] Fdak ritje] A1 s"lel F531905, OTT 4
c2| 5356 | 1041 o] it 34 U] o] 59| 594 vit]e] dHEe
Sport 0236 | 0871 e s i
3| 758 | 2329 8 uks]aa} sksdok

C4 4.33 8.17

B A= ) Au) A ol axlE grko
Cl| 2958 | 3473 A7= TV 2 OTT AJH]2 o]8AkE tiez

Comedy €2 4296 o003 | N AEFARE AAsle] Aele] it o] o] 8
omeY  I"ca | 4331 | 3681 | ‘ NFEo R FARAS AT, HFHoz 47)9]
ci | we1 | sie ol virle] dn\Eel $ ARE e
o ATAZE 4l Auke 22 a4 A, &
News o0 Treeg | 1897 | 0132 By maju)e] 24 A%k TV 241 Alek YEZgs =
C4 | 517 | 1004 A Aeko 7 wWwsilthad 3 ).
cLl sol [ 1260 2 23, V) 208 A el 3 2

2| 500 | 1118
D " 0.886 | 0450
ocumentaty "3 1258 | 28.06

o)

& B OTT Al 24| 24102 ek, o]

ca| 1900 | 1322 = HEdd A} B84 S AR Aldizhe A
Cl| 2903 | 5272 S 53 AW 5 ik AIRkelu ofluix] W] gle]
Music 2 25.56 5117 0.627 0.598 ‘ﬂ_]*‘x_:‘ 7 —% 5‘)\'_3]’_‘ /K]X«] Oﬂ oé}‘_:_ 7}1’% ﬁi—s‘]‘% UE]E‘"
€3] 1815 | 40.77 Ul AleelAl OTT AulAt AA s, A4 =
G| aest Toim 2] faleye] Aok Pl e e o
Game | 667 1359 | oo | <005 £3F 7o 7 wWalr) o] WU Ao Ful= 4
C3| 274 | 1270 | ' v7} F2 FAEQl o] 8o] 7ledt ~ERY FEl2E

o en Tow B3 olsAlchs 2Ah AsHTe} x|k
' ' &, Fdk wirle] ol8xke] 40%7F TV 42

Beauty/ Cc2 3.33 7.84

Fashion C3 1.34 496 | 2020 | 0113 Ao B E X ?‘LE}{— Al FEE gkslt) o=
C4 | 617 | 1507 F TV AR Ee| Zaslar 9lgoll= B38lay, o}
B O P 7 TV $2l9] Aol ] edaele] A% e v
ngg?gg/ gs 5% 19i739 3343 1 <005 Zhe Sl % gl AAR 20199714 o HF TV
c4 | 767 | 1478 AAA7Fe PC Y 2Rl QlEY] Akl Blg)] =&
Cl| 1389 | 5206 = iaidi“l. OTT AJR]~8] SAko g o]gx}e]
Others gg 22 141-8555 1985 | 0.119 vlte] o] gsligle] depx|w glon), MBIl xaks}
c4 | 267 11.43 2 Alo]E TV $ito] FA=E dafe] B o7

Asfell e Wi Aow AAE, R ATl BE
g a7l FA SR, UEA TV 5 54 A

* C1(YouTube), C2(YouTube Premium), C3(TV), C4(Netflix)
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